


LOGLINE

BAILIWICK PRODUCTIONS

When a group of parents start wagering on their kid’s Llittle
league games, word of the gambling syndicate spreads
throughout the suburbs, stoking town rivalries that pit parents
against kids, coaches against referees, and even the friendly
Panjabi-owned trophy store against the local Irish mafia.
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SYNOPSIS

Erica McGrady is a single mom and school teacher, living the dream in the suburbs of Boston.

Her days are spent schlepping kids to practice, fundraising for the hockey league, and
kvetching about the kitchen renovation project that never ends.

When her ex-husband,Teddy, is banned from their son’s hockey games for fighting the
mascot, Erica must join the ranks of glass-pounding hockey parents, whose mania, she
learns, is fueled by clandestine wagers brokered by her contractor, Liam.

With their renovation money lost on a bad bet, and the school’s budget slashed by her town
rival, Erica has an idea: Fund the hockey league through a sports betting app... "It's like
DraftKings but for kids!"

To see this plan through, Erica recruits Sanji Dupdal, a precocious student with eyes on
attending business school. She convinces Sanji that his class project will benefit the hockey
team as well as his family’s Sports Apparel shop. But when the “All-In” app goes viral, Erica
quickly finds herself at the helm of a massively lucrative gambling syndicate that stokes
long-simmering town rivalries, pits parents against kids, and leads to some hilarious fixing
of games.

With the League Commissioner closing in and Liam in debt to an Irish Mobster, Erica must
maneuver to save the hockey league, exonerate the sports-crazed town and redeem herself
as a mother and teacher.
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SETTING

Set in the famously sports-crazed suburbs of Boston Massachusetts,
the towns of Weymouth and Hingham serve as an analogue for all
small town American sports, with their rivalries, disparity in wealth,
and tireless parents who’ll stop at nothing to ensure their kids
succeed and give them one more crack at proving their worth.

LOCATIONS

Suburban Boston Trophy Store
Neighborhoods

J Feldman
High School Hockey Rink

Town Hall Chesterfield
Country Club Arena
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Todd Chesterfield

Vivian Chesterfield -
SOCIALITE SR A5 REAL ESTATE MOGUL
MOLLY SHANNON - VINCE VAUGHN
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INSPIRATION

KATHRYN HAHN
HOCKEY MOM/
GUIDANCE COUNSELOR

BURT KREISCHER
MAINTENANCE GUY

MELISSA MCCARTHY
HOCKEY MOM

JANE LYNCH
GAMBLING ADDICTION
NETWORK LADY
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STATUS

JEALOUSY

GREED

EXTORTION

SPORTS MANIA

BULLYING

MANIPULATION

SECOND CHANCES
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Children’s sports mania is at an all time high. Parents in every corner of the country
go bonkers for their kids games, and in many cases, take it too far. The excesses of
the sporting world have real consequences for kids growing up today - their
parents desire to win and secure social status, and earn scholarships has come to
outweigh the interests of the children. Trophy Kids explores this and the booming
on-line gambling world with outrageous and crass parody.
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THE SPORTS-THEMED COMEDY FEATURE HAS BROAD AND MASSIVE APPEAL TO FOREIGN AND DOMESTIC
AUDIENCES. COMPARABLE FILMS WITH BUDGETS UNDER $10 MILLION HAVE SEEN ENORMOUS RETURNS.
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CONTACT: PATRICK ROCHE
ROCHE.PATRICK@GMAIL.COM
WWW.BAILIWICKPRODUCTIONS.COM
646-510-1240



